
CONNECTION 
acceptance 
affection 
appreciation 
belonging 
cooperation 
communication 
closeness 
community 
companionship 
compassion 
consideration 
consistency 
empathy 
inclusion 
intimacy 
love 
mutuality 
nurturing 
respect/self-respect 
safety 
security 
stability 
support 
to know and be known 
to see and be seen 
to understand and 
be understood 
trust 
warmth 
 

 

 

AUTONOMY 
choice 
freedom 
independence 
space 
spontaneity 
 

MEANING 
awareness 
celebration of life 
challenge 
clarity 
competence 
consciousness 
contribution 
creativity 
discovery 
efficacy 
effectiveness 
growth 
hope 
learning 
mourning 
participation 
purpose 
self-expression 
stimulation 
to matter 
understanding 
 

 

PHYSICAL WELL-
BEING 
air 
food 
movement/exercise 
rest/sleep 
sexual expression 
safety 
shelter 
touch 
water 
 

HONESTY 
authenticity 
integrity 
presence 
 

PLAY 
joy 
humor 
 

PEACE 
beauty 
communion 
ease 
equality 
harmony 
inspiration 
order 
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Maslow's Hierarchy of Needs 

. Biological and physiological needs - air, food, drink, shelter, clothing, warmth, sex, sleep,  

2. Safety needs - protection from elements, security, order, law, stability, employment, health, 
freedom from fear 

3. Love and belongingness needs - friendship, intimacy, trust, and acceptance, receiving and 
giving affection and love. Affiliating, being part of a group (family, friends, work). 

4. Esteem needs - which Maslow classified into two categories: (i) esteem for oneself (dignity, 
achievement, mastery, independence) and (ii) the desire for reputation or respect from others (e.g., 
status, prestige). 

7. Self-actualization needs - realizing personal potential, self-fulfillment, seeking personal growth 
and peak experiences. 

5. Cognitive needs - knowledge and understanding, curiosity, exploration, need for meaning and predictability.

6. Aesthetic needs - appreciation and search for beauty, balance, form, etc. 

8. Transcendence needs - A person is motivated by values which transcend beyond the personal self (e.g., mysti-
cal experiences and certain experiences with nature, aesthetic experiences, sexual experiences, service to others, the 
pursuit of science, religious faith, etc.). 

a) human beings are motivated by a 
hierarchy of needs. 

(b) needs are organized in a 
hierarchy of prepotency in which 
more basic needs must be more or 
less met (rather than all or none) 
prior to higher needs. 

(c) the order of needs is not rigid but 
instead may be flexible based on 
external circumstances or individual 
differences. 

(d) most behavior is multi-
motivated, that is, simultaneously 
determined by more than one basic 
need. 


